INTRODUCTION
Economists originally recognized only two kinds of organized economic markets: &dquo;perfect competition,&dquo; where prices were determined only by the interaction of aggregate supply and demand, and &dquo;monopoly,&dquo; where prices were determined by the restrictive practices of the monopolist. While economics grew as a discipline, two additional specific economic conditions were formally recognized: &dquo;oligopoly,&dquo; where prices were determined by the interaction of oligopolists, and &dquo;monopolistic competition,&dquo; where prices were determined partially by the restrictive practices of the sellers and partially by the preferences for the differentiated products of the buyers. In all these cases, however, there was only one recognized market price. While these models are very important in analyzing typical &dquo;primary market&dquo; behaviour, they are not all inclusive with regard to real economic phenomena. In Examples of such markets include real estate resale markets, used car resale markets, the various capital markets, and the employment market for executives and professionals. The typical characteristics of these markets are the following:
(1) There is not an organized central and common marketplace where the goods and services must be exchanged. (2) SUMMARY AND CONCLUSIONS 
